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TikTok & Affiliate Math
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LINE MINI App

Web Apps that running as an App-in-App
inside LINE, giving developers the ability to
deliver services and experiences instantly.
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The dynamics of the 2026 algorithm
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(KPIs) (Benchmarks 2026)
Return on Ad Spend 4.0x - 8.0x yinaie/28dl5ausy
(ROAS) (\NEUIRRLNINTIL) (79919 10.5%)

Customer Acquisition Cost
(CAC)

AUBUTAINRLIATY UANQY Food & Drink
vinlasngan 20.47 noaalsansy

Food & Drink
aurgulaauslaa (FMCG)

Conversion Rate
(Social Ads)

0.61% - 1.93%
(WaWAaUIALBLUU Short-form)

Food & Drink (1.54% - 1.93%)
Home Decor (0.61%)

Click-Through Rate
(CTR)

~2.06%
dmSulnadnnsznu Visual las
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(Retail Media, Micro-communities, Affiliate)
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